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Cancer Bridges invites you to our first-ever Summer Send-Off -
a fun—filled, family—friendly carnival-style fundraiser that brings our community
t’cl)%ether in celebration, connection, and support of families impacted by cancer.
is lively event will feature something for everyone, including classic carnival
games, crafts and creative stations, hands-on activities, local vendors, tasty treats,
prizes, and more. Whether you're 5 or 65, you'll find joy in every corner of
Cancer Bridges as we close out the summer with laughter, togetherness, & purpose.

Cancer Bridges | 2816 Smallman Street | Pittsburgh, PA 15222
412-338-1919 | www.cancerbridges.org

Meg Dluhos, Development Director | meg@cancerbridges.org




Summer

Dear Community Partner,

Cancer doesn't just impact individuals - it touches entire families, including children‘and teens

who are often navigating the emotional weight of a diagnosis in someone they love. At Cancer Bridges, we believe that
no one should face cancer alone, especially our youngest community members: That's why we're committed to
providing free programs that offer emotional support, connection, and joy to families impacted by cancer.

This summer, we are excited to launch a brand-new event: Summer Send-Off, a family-friendly carnival=style
celebration taking place on Friday, August 15, 2025. Featuring games, crafts, food, and activities for all ages, Summer
Send-Off is more than just a fun evening out - it's a fundraiser that directly supports Cancer Bridges’ free services,
including our comprehensive Family & Youth programming, which helps children and teens cope with the complex
emotions that come with a cancer diagnosis in their lives. And we want you to be a part of it!

WHAT CAN YOU EXPECT?
Your business will receive: Company Name (as to be displayed)
e Designated 6 foot table space,
WIFI, and electricity
e Option to sell your product(s)
e Option to provide a coupon or
discount which will be included Address
in event goody bags
e Promotion on our social media City, ST Zip
- Facebook, Instagram, &
LinkedIn (3,500+ audience)
« Promotion in e-communication ~ Phone
leading up to the event as well
as physical and digital signage Email
at event (8,000+ audience)
e Attendance of 150+
What we ask in return:
» Sampling of food/beverage
items (where applicable) Social Handles
* A raffle basket donation with a
minimum value of $50

Contact Name

Website

What product(s) will you be sampling / selling.
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